Every non-profit must stay in
touch with how their mission is
being fulfilled. RSVP sent an
email survey to 650 of its volun-
teers and 250 of its agency part-
ners to help determine how we
are meeting their needs. It also
offers guidelines for future en-
deavors. 35% of volunteers and
21% of the agencies completed
the entire survey.

Flexibility in volunteering was
rated as important (39.2%) or
very important (26%) by RSVP
volunteers. This correlates with
many national studies. An orien-
tation on expectations for volun-
teering had a wide response
from not helpful (32.6%) to very
helpful (7.7%). Out of pocket ex-
pense has become an increas-
ing concern for volunteers with
those reporting it as somewhat
important at 42.5% to very im-
portant at 8%.

Respondents reported that vol-
unteering gives them much sat-
isfaction (78.6% - great satisfac-
tion). 17.9% indicated moderate
satisfaction. More importantly,
84% indicated that their volun-
teering is either important or
very important in keeping them
physically and mentally active.
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were newsletter (65%), emalil
(56.8%) and phone calls
(53.8%). The website was at
19.7% and we expect that to
increase in the future.

Events/Benefits: The RSVP
recognition luncheon was the
top attended activity (88%) but
when asked to rate benefits,
26% rated all recognition as not
important while 39.2% rated it
as important or very important.

The highest rating for benefits
was updates on new volunteer
opportunities and social events
or interaction with other volun-
teers. This has verified that
having a variety of ways of rec-
ognizing service is always im-
portant.

Of the 87.8 % of agencies that
used RSVP services in the last
year, 76.6% rated them as ex-
cellent and 17% as above aver-
age. Even among those for
whom we were unable to find
volunteers, 84.6% plan to con-
tinue to submit requests for
volunteers.

Recruitment and retention were
the most highly rated chal-
lenges for agencies, who are
beginning to show a higher per-
centage of flexible volunteer

RSVP volunteer Pam Chronister helping
out at the Denim to Diamonds fundraiser

opportunities (72%). The most im-
portant RSVP services in order
were |) individual volunteer refer-
rals, 2) VOE consulting services
and 3) special event

volunteers.

We were very pleased with this
first time use of an email survey. It
was very cost effective and pro-
vided quick analysis.

Complete results of the survey
offer validation of many current
practices and provide ideas for

future involvement of RSVP vol-
unteers.

Lead. Inspire. Change the World.Again
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Mission o
RSVP matches the

talents and interests of
volunteers 55 and over
with meaningful efforts
that enhance the quality
of our community.

Staff
Executive Director
Claudia Meiling
Assistant Director
Jan Kelley
Director of Volunteers
Sherry Clark
Coordinator of Volunteer
Services
Gary Ann Tomkalski
Office & Projects Manager
Diana Askins
Records Clerk
Jerry Casey

Creek County

Coordinatord LaFaune
Krampf

Wagoner County
Coordinatord Diana Cooper

Washington County
Coordinatord Ann Dougherty
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As 2010 approaches,
please consider RSVP
Tulsa in your year-end
giving program.

FROM EXECUTIVE DIRECTOR CLAUDIA MEILING

As the year 2009 comes to a
close, we at RSVP are grateful
for the opportunity to serve sen-
ior volunteers and our agency
partners though recruitment
and special program partner-
ships. We build relationships
that sustain volunteerism
among our membership, while
enriching the work of our 276
community partners. Our grow-

viduals and businesses.

| am asking you to join our RSVP

friends whose yeari end gifts
support volunteer transportation,

operations, recruitment, program
planning and materials. For every

$10 that you invest in RSVP
$140 is returned to the commu-
nity in the value of volunteer ser-
vices. Equally important is the
immeasurable value of healthy

ing older adult population is a
rich resource to be cultivated in
the work of meeting community
needs.

activity and sense of purpose that
the volunteer experiences though
his or her service.

Wondét you join
time, talent and gifts that RSVP
volunteers share so freely each
day of the year by enclosing your
gift in the envelope provided?
You may also go to
www.rsvptulsa.org and click on
DONATE. | thank you in ad-
vance for your trust in our pro-
gram.

As 2010 approaches we look
for ways to grow the presence
and services of RSVP and that
requires additional resources.
Each year we raise over 1/3 of
our operating budget from local
foundations, as well as private
donations, including both indi-

TULSA AREA UNITED WAY DAY OF CARING

Paint, plants and paper; chainsaws and shawls, all combined to create a
very productive day for employees of Magellan who volunteered at

RSVP for the United Wayobés Day of

One group spent time outside cutting down a tree, cleaning flowerbeds
and putting together a handicapped parking space A second group was
out of the heat tagging shawils for -
distribution to victims of domestic
abuse and labeling newsletters for
the Day Center for the Homeless
alongside members of the RSVP

A Team volunteers.

A job well done by all and very
much appreciated by the RSVP
staff and volunteers!!

THANK YOU!

mgellan Midstream employees
worked hard at the RSVP office.

me |
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Presenting Sponsor
George Kaiser Family Foundation

Title Sponsor
Cherokee Nation Enterprises

Cartier Sponsors
ONEOK

Harry Winston Sponsors
Burgundy Place & Woodland Terrace
Retirement Communities
Lou & Connie Miller Charitable Foundation
Ruth K. Nelson Family Foundation

Jane Kaiser, Special Event Chair said "Besides a

Omni Air International lot of fun, the evening supported volunteer
Williams services vital to our community. RSVP
Calvin Sponsors volunteers contribute more than 275,000 hours of
Eller & Detrich service each year at over 250 public service and
Helmerich & Payne, Inc. nonprofit agencies. This calculates into over five

Indian Health Care Resource Center million dollars  of support for our community.

The NORDAM Group

Vanderbilt Sponsors
AVB Bank
Blue Cross and Blue Shield of Oklahoma
Joe & Pat Efird
Gay & Lesbian Fund of Tulsa
Charles & Lynn Schusterman Family Foundation

Parker Plastics, Inc.

Suanne Wymer

Levi Sponsors
Bank of America
William E. Buffington Enterprises
Bruce & Karen Burns Denim, diamonds and dancing
Todd & Blair Brockman
Cypress Springs
Inverness Village
Barend & Claudia Meiling
Raymond & Christine Miller
Denny & Barbara Mishler
Sue Neil & Jim McGowan
Frank Slane
Spirit Bank
Earl & Joanna Tuers
Additional Donors

Harold Bedenbaugh Carolyn Parmeter Cakes and cowboys
York Electronics



